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Equity Ratio

 

Interest-Bearing Debt

30 19  

around 30% (as of March 31,2008)

3.0 19  

around 3.0 trillion yen  (as of March 31, 2008)

 

Sales to Non-Group Companies

 

Non-Electric Ordinary Income

2,500 19  

250 billion yen or greater (fiscal 2008)

330 19  

33 billion yen or greater (fiscal 2008)

Management Objective for fiscal 2008
19  

Consolidated Reference

Financial Target

MANAGEMENT OBJECTIVE  

Improvement of Financial Position
 

Sales to Non-Group Companies and Ordinary Income
 

Consolidated
 

Non-Consolidated
 

Upper : 100 million ¥  
Lower : Million $ 

 

 :  

 

Consolidated
 

Non-Consolidated
 

Ordinary Income 
 

Sales to Non-Group 
Companies 

 

Upper : 100 million ¥  
Lower : Million $ 

 

 :  
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( /100 million ¥ ) 

( /million ¥ ) 

2001 2002 2003 2004 2005 20072006 2008

 

Interest-Bearing Debt
 

Shereholders
,
 Equity Ratio

24.0  

23.6  

20.820.8  

18.618.6  

21.121.1  20.920.9  

22.922.9  

21.921.9  

19.619.6  

19.019.0  

46,165
39,093 45,653

38,659
44,483
37,669

43,271
36,642

43,541
36,871

40,754
34,511

34,898
29,552

31,647
26,799

33,239
28,148

29,758
25,199

32,072
27,159

28,465
24,104

38,836
32,887

35,892
30,394

30,000
25,404

 
30.0  

15.0  

17.5  

20.0  

22.5  

25.0  

27.5  

30.0  

20.8  

18.6  

21.1  20.9  

22.9  

21.9  

19.6  

19.0  

0

500

1,000

1,500

2,000

2,500

3,000

2005 2006 2008

197
167

1,888
1,599

290
246

2,084
1,765

2007

450
381

2,540
2,151

330
279

2,500
2,117

 
19  

2,500  
Sales to Non-Group Companies 
FY2008
JPY 250bn or greater

( /100 million ¥ ) 

 
19  

330  
Ordinary Income 
FY2008
JPY 33bn or greater

26.1  

25.5  

27.4  

26.8  



3

19 21 3  

Total for three years from 2008 to 2010
18  

(Actual performance of 2007)

19  

The number of the end of 2008
18  

(Actual performance of 2007)

 

Sales Target

Electric Power

 

Fully Electric House
38  

380,000
11.4  

114,000

CSR  

The Kansai Electric Group hereby commit ourselves to fulfilling our corporate social responsibility (CSR) by carrying out all of our corporate activities according 
to the following principles.

Basic Principles
 

  
The Safe and Steady Delivery of Products and Services

  
A Progressive Approach toward Environmental Issues

  
A Vital Contribution to the Development of Local Communities

  
A Respect for Human Rights and the Creation of an Excellent Working Environment

  
Transparent and Open Activities

  
The Enforcement of Strict Compliance with Rules and Regulations

The CSR Action Principles
CSR  

THE KANSAI ELECTRIC GROUP’S CSR ACTION CHARTER CSR  

 
(Fully Electric House)

IT/Communications

 

Telecommunication Service for Individual Customers
75  

750,000 (*)
62.3  

623,000 (*)

(*) Includes the number of FTTH

FTTH  

Only for FTTH
67  

670,000
52  

520,000

 
 

(Number of Customers of 
 Telecommunication Service
  of Individual Customers)

20.8  

18.6  

21.1  20.9  

22.9  

21.9  

19.6  

19.0  

( /ten thousands) 

2003 2004 2005 2006 2007 2008

3  

38  
total for three years  
from 2008 to 2010
380,000

20.9

4.4

26.2

9.8

37.3

22.4

50.7

37.9

62.3

52.0

75.0

67.0
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19  
75  

FTTH 67  
Sales Target
· The number of the end of 2008  750,0000(*)
                                       (*)Includes the FTTH
· Only for the FTTH  670,000  

The number of the end
 of 2008(*)
 (*)Includes the FTTH

FTTH 
Only for the FTTH


